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SAINT-GOBAIN partners G1JOB project

Saint-Gobain is highly engaged in actions aimed at encouraging youth recruitment
and integration, and is supporting and participatin g in the G1JOB Project. The goal of
this initiative is to better understand the expecta tions of young people and the
difficulties they face during their first job searc h.

In partnership with the research institute D'CAP Research, a study based on 3,000
spontaneous online chats was conducted deciphering the key issues around seeking a first
job and the questions young people ask themselves. Subsequently, an 18-episode web
series that follows recent graduates through the various stages in their recruitment and
integration process.

“At Saint-Gobain, we believe in the potential of these young people who struggle, stumble
and then get back up again. One of the key pillars of our Youth Policy is to accompany them
through the early stages of their career. We are therefore enthusiastically supporting the
Generation 1st Job project,” explained Régis Blugeon, Director of Human Resources France
for the Saint-Gobain Group.

The study results and the 18 episodes of the web series are now available online on the
generationljob.com website.
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